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Produced by the National Glass Association, Window + Door is the official publication of 
GlassBuild America. This unique connection to all of the key links in the supply chain provides 
a more comprehensive platform for suppliers to reach residential window manufacturers, and 
for manufacturers to connect with their dealers.

Window + Door is dedicated to providing the entire fenestration industry with unbiased, 
relevant content that helps companies build more profitable businesses. Trust the respected 
source for industry information to spread your sales message.

Window + Door offers residential fenestration coverage,  
from source to sale.

Window + Door  |  Window + Door Weekly  |  WindowandDoor.com
GlassBuild America Show Catalog  |  GlassBuild America Daily  |  GlassBuildAmerica.com

Facebook  |  Twitter  |  Instagram

The Window + Door Family of Products  

WIND OW + D O OR IS 

THE INFORMATION 

BIBLE . 1

Source:  
1 2019 SIGNET AdStudy
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Access to Buyers and Prospects

Window + Door magazine’s supplier partners are….

•	 Engaged companies seeking direct access to suppliers in the residential window and door industry 
through Window + Door platforms.

•	 Business owners and senior-level managers who make final purchasing decisions.

•	 They can be reached anytime, anywhere, in any way they choose: in person at GlassBuild America, 
in print through Window + Door and its related products, or electronically via our digital platforms.

Unique, Verified and Transparent
All distribution information is audited annually by Jones & McIntyre PLLC.  We will be glad to provide 
documentation upon request.

94%
of survey respondents agreed with 
the statement “The advertising in 
Window + Door educates and is an 

important part of the publication.”2

Sources: 
1Deceember 2020 Publisher’s Media Circulation Report
22021 SIGNET AdStudy

Business Breakdown1

Manufacturers	 52.8%
•	 Manufacturers of windows  

and/or doors
•	 Manufacturers of doors only
•	 Manufacturers of sunrooms, skylights  

and/or patio enclosures
•	 Manufacturers of fenestration  

components or equipment
•	 Manufacturer’s representatives

Dealers, distributors	 25.1%
•	 Specialty window/door dealers
•	 Millwork distributors, dealers
•	 Shortline distributors
•	 Pro-oriented building materials/ 

lumberyards
•	 Consumer-oriented building materials/ 

home centers
•	 Home improvement dealers
•	 Wholesaler/distributor of windows 

and/or doors
•	 Dealers, retailers of windows  

and/or doors

Builders, Remodelers, Installers	 8.1%
•	 Builders
•	 Contractors
•	 Remodelers
•	 Architects
•	 Installers	

Suppliers	 2.2%
•	 Suppliers of components, 

equipment or services

By the Numbers
Average Print Copies Mailed. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 18,851
Average Digital Edition Emails Delivered. .  .  .  .  .  .  .  .  .  .  .  .  .  . 29,140

TOTAL AVERAGE DISTRIBUTION. . . . . . . . . . . . . . . . .                 47,9911

80%
of survey respondents read  
Window + Door regularly, almost 
double the percentage of other  
industry publications.2

77%
of survey respondents have taken 
one or more actions as a result of   
an advertisement or article in  
Window + Door.2
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Worldwide Promotional Network

As the official publication of GlassBuild America,  
Window + Door taps into a worldwide promotional  
network. We offer an exceptional value to local and  
international suppliers looking to market their products  
and services to buyers and prospects. 

By combining print and digital advertising with  
sponsorships at GlassBuild America, you can extend the 
reach of your message to thousands of potential customers 
when they are ready to buy.

Additional copies of Window + Door are distributed at  
industry conferences, meetings and events, including  
IBS, Fensterbau, and Vitrum. 

Expand your company’s exposure at GlassBuild America.  
As an exhibitor and sponsor you will ensure your company 
name is in front of thousands of potential customers who 
attend the show. Contact these staff members for details:

GlassBuild America Booth Sales
Jonathan Watson, jwatson@glass.org
703.442.4890 x142 

GlassBuild America Sponsorships
Kathy Swaak, kswaak@glass.org
703.442.4890 x183

Improve Your  
Booth Location
Buy advertising and show sponsorships 
and improve your company’s ranking  
to select booth space at GlassBuild 
America. Ask your account manager  
for details.

Maximize Brand  
Recognition
You can maximize your company’s 
brand recognition by becoming an 
exhibitor and sponsor at GlassBuild 
America. Your company name will be 
in front of thousands of prospects 
when they are ready to buy.

85% 
of attendees at GlassBuild America 
recommend, approve or purchase 
new products as part of their job 
responsibilities.

G L A SSBUILD IS A 

G RE AT PL ACE TO BE . 

IF  YO U’RE NOT HERE ,  

YO U’RE MISSING O UT. 1

Source:  
12019 GlassBuild America attendee survey

mailto:jwatson@glass.org
mailto:kswaak@glass.org
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Print Advertising Opportunities

January/February — The Industry Forecast Issue
Insights and Takeaways from Window + Door’s Industry Pulse Survey:

•  State of the industry  
•  Market demand 
•  Supply chain and materials insights

Marketing Bonus: BOGO — buy one ad at rate card price, get a second ad of the same size  
for free –or– upgrade to the next larger size

March/April — The Window, Tools and Hardware Issue
A Deep Dive on: 

•  Window system components; extrusions
•  Window and door hardware  
•  Energy efficiency in window systems
•  Software and tools for manufacturing and selling fenestration
•  High-speed equipment for window manufacturing

May/June — The Manufacturing Issue
The Top Manufacturers Report, plus a look into: 

•  Automation
•  Software
•  Equipment 
•  Current manufacturing practices & technologies

Place a full page ad in this issue and be included in Window + Door’s annual AdStudy. Learn reader  
feedback on ad recall, ad readership, ad exposure and more.

R E S I D E N T I A L  F E N E ST R AT I O N  C OV E R AG E ,  F RO M  S O U RC E  TO  S A L E  //  WIND OWANDD O OR .COM //  JANUARY/FEBRUARY 2021

State of the 

Market
P. 48

Training 
Investments

P. 20

Glass Design for 

Skylights
P. 16

Growth
Primed for

D E S P I T E  C H A L L E N G E S  A R O U N D 

C O V I D - 1 9 ,  T H E  I N D U S T R Y  L O O K S 

F O R WA R D  T O  A  R O B U S T  2 0 2 1  A N D 

B E YO N D ,  A C C O R D I N G  T O  T H E 

A N N U A L  I N D U S T R Y  P U L S E  R E P O R T

OFFICIAL PUBLICATION

GL ASSBUILDAMERICA .COM

Replacement 

Windows Outlook

P. 38

Mulled Assembly 

Performance

P. 22

High-Speed 

Welding and 

Cleaning
P. 16

Extruding 
     Solutions

V I N Y L 
E X T R U S I O N S 

M E E T 
P E R F O R M A N C E 

A N D  D E S I G N 

C R I T E R I A

OFFICIAL PUBLICATION

GL ASSBUILDAMERICA .COM

R E S I D E N T I A L  F E N E ST R AT I O N  C OV E R AG E ,  F RO M  S O U RC E  TO  S A L E  //  WIND OWANDD O OR .COM //  MARCH/APRIL  2021

R E S I D E N T I A L  F E N E ST R AT I O N  C OV E R AG E ,  F RO M  S O U RC E  TO  S A L E  //  WIND OWANDD O OR .COM //  MAY/JUNE 2021

THE  

MANUFACTURING
ISSUE

THE CURRENT 

MANUFACTURING 

ENVIRONMENT, 

PLUS THE TOP 

MANUFACTURERS 
LIST

Intentional 
Automation
P. 50

Supply Chain

P. 16Safety Matters

P. 12

OFFICIAL PUBLICATION

GL ASSBUILDAMERICA .COM

Ad Space Close:
January 5

Materials Due:
January 19

Ad Space Close:
March 7

Materials Due:
March 23

Ad Space Close:
May 2

Materials Due:
May 18

•	 Observation Desk: Reflections on the industry at large
•	 In the Trenches: Theory & best practices for the fabricator community
•	 Decoded: Deciphering the standards, codes & regulations impacting the 

fenestration industry

•	 Eye on Fenestration: Commentary on big picture issues 
•	 Letter of the Law: professionals weigh in on the legal matters in fenestration
•	 Your Business Matters: Exploring best business practices &  

marketing  strategies

Exclusive columns in Window + Door focus on the most current issues facing the industry: 
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Ask your account manager about these other can’t-miss advertising opportunities:

July/August — The Door and Hardware Issue
Comprehensive Coverage of: 

•  Doors and door components; millwork
•  Processing equipment for entry, patio and multi-panel doors
•  Trends in hardware for sliding, folding and entry doors
•  Energy-efficient doors

Marketing Bonus: BOGO — buy one ad at rate card price, get a second ad of the same size  
for free –or– upgrade to the next larger size

September/October — The GlassBuild America Issue
Window + Door Exclusive Preview, including: 

•  Event highlights from GlassBuild organizers
•  Product and exhibitor coverage
•  Education lineup

Marketing Bonus: Show Catalog combo rate — ask your account manager for details!

Exclusive distribution from the bins at GlassBuild America 2022, Oct. 18-20, Las Vegas

November/December — Annual Buying Guide
The industry’s most complete manufacturer and supplier directory and reference guide:  
1,400 companies in detailed product categories, as well as a list of Industry Associations.  
Plus, highlights from the Window + Door Awards, presented with GlassBuild America.

Marketing Bonus: advertising packages with enhanced print and digital listing options

Bonus Distribution: industry events throughout 2023

R E S I D E N T I A L  F E N E ST R AT I O N  C OV E R AG E ,  F RO M  S O U RC E  TO  S A L E  //  WIND OWANDD O OR .COM //  JULY/AU GUST 2021

BACK TO
GLASSBUILD

THE INDUSTRY 
INNOVATIONS  
AND  
INTERACTIONS  
YOU’VE BEEN  
MISSING  

Digital Tools

P. 24The M&A Market

P. 16Insulating Glass

P. 12

OFFICIAL PUBLICATION

GL ASSBUILDAMERICA .COMPRODUCT 
SHOWCASE 
SHOW 
PREVIEW 
EXHIBITOR 
LIST 

R E S I D E N T I A L  F E N E ST R AT I O N  C OV E R AG E ,  F RO M  S O U RC E  TO  S A L E  //  WIND OWANDD O OR .COM //  N OV. / D EC.  2022

Manufacturer 

Listings
P. 52

Industry 
Associations

P. 119
Supplier 
Listings
P. 88

The Industry’s  

Most Complete Directory  

& Reference

FEATURING: 

WINDOW & DOOR MANUFACTURERS

SUPPLIERS OF COMPONENTS, EQUIPMENT,  

ACCESSORIES & SERVICES

INDUSTRY ASSOCIATIONS

2023

Buying 
Guide

OFFICIAL 

PUBLICATION

G L A SS B U I L DA M E R I C A .C O M

Ad Space Close:
July 6

Materials Due:
July 22

Ad Space Close:
August 29

Materials Due:
September 13

Ad Space Close:
November 7

Materials Due:
November 16

Print Advertising Opportunities

•	 Native Advertising •	 GlassBuilAmerica Show Catalog •	  Multimedia Ad Packages
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Our readers want answers to their problems. We know that suppliers have 
the solutions. The Window + Door Product/Solution is a sponsored content 
opportunity in which industry companies can highlight a notable product 
innovation in Window + Door’s in-demand and popular Product section. 

This exclusive opportunity provides readers with honest, specific  
solutions to their challenges. The significance to readers is huge. The 
value to suppliers is obvious. And, placing this sponsored content next  
to one of our most popular sections that is related to the idea of products 
solving problems brings it all together.

Featured in print and on the magazine website, you will work directly with 
our editorial team to write the text and layout the page. Space is limited, so 
don’t wait to contact your account manager to reserve this premium page.

•	 Only one Product/Solution appears in each issue; the full page is  
dedicated to a case-study-like presentation of YOUR product  
information and photos alone.

•	 The Product/Solution appears as the first right-hand page of our  
regular editorial products coverage.

•	 The Product/Solution is listed in the Table of Contents. 

Native Advertising Opportunity

Source:  
12021 SIGNET AdStudy

M AY/J U N E 2021 55

Product/Solution
SPONSORED

The Nova 45 Direct Glazed Full Lite Door 
is part of Plastpro’s Nova Series, which 
includes two direct glazed glass profiles: 
the Nova 45 and Nova 90. The Nova 90 
doors have a modern, Shaker sticking 
and smooth skin while the Nova 45 doors 
feature traditional, Craftsman sticking and 
smooth and fir skin options.

Case in point

Michael Tull, owner of Tull Sales and 
Plastpro’s sales rep in the Southeast region 
of the U.S. advocated for developing this 
product. In his region, the Nova 45 Direct 
Glazed Full Lite door has been successful 
as an option for multifamily builders, even 
as balcony doors. A driving factor for this 
type of use is that the direct glazed glass 
is more airtight and waterproof than other 

Challenge

Today’s customers request timeless, simple 
designs with low maintenance exteriors. 
Design shifts around the coronavirus 
pandemic led customers to seek more 
indoor/outdoor living products to maximize 
natural light and fresh air, but without 
sacrificing energy efficiency.

Solution

Plastpro’s Nova 45 Direct Glazed Full Lite 
Door combines many modern trends in 
one functional door. Available in a brushed 
smooth finish or a simple, fir grain, this 
door features a Craftsman profile, clean 
lines and a direct glazed glass full lite that 
maximizes views and natural light. 

Impact glass with an energy-efficient, 
low emissivity coating is a popular, multi-
functional option, as well as the standard, 
clear glass. This door can be customized 
for any style home with a Simulated Divided 
Lites Kit. It is available in 6-foot, 8-inch or 
8-foot heights and 2-foot; 2-foot, 6-inch; 
2-foot, 8-inch; or 3-foot widths.

Each option comes with Plastpro’s 
HydroShield Technology-only composite 
materials; there is no exposed wood. This 
design allows the door to resist warping, 
rotting and weather damage; doors will 
be maintainable for decades with minimal 
effort and hassle for modern homeowners. 

Nova 45 Direct 
Glazed Doors 
(DRS1D/DRF1D) // 
Plastpro

Sponsored By

options, while still being able to meet 
energy efficiency and other accessibility 
code requirements. 

“The Nova 45 Direct Glazed Door brings 
the glazing practices from over a century-
long history of the glass entry door to 
a modern, clean design, with assembly 
features not previously available. The dual 
sealing of the glass into the compression 
molded, fiberglass, one-piece skin, 
combined with Plastpro’s HydroShield 
protection on all four edges, is unique to the 
entire fiberglass door industry. The glazing 
tape ensures the low-E insulated glass is 
protected during the assembly process 
and provides an extra step to make exterior 
water penetration through the door to glass 
seal all but impossible, forever ending leak 
complaints.”

JA N UA RY/F E BRUA RY 2021 51

Product/Solution
SPONSORED

building quality windows and doors without 
the headaches associated with screen 
production. 

Quanex can build screens to exact 
specifications, package them to specific 
preferences, and align shipping and 
delivery to production schedules. Doing 
so eliminates raw material and finished 
goods inventory. It can save costs and floor 
space associated with screen fabrication 
equipment, allowing manufacturers to 

re-direct capital toward higher-margin 
manufacturing activities.

Quanex has a complete range of screens 
that include roll-formed and extruded 
screen profiles, as well as custom items 
to fit any business needs. With locations 
throughout the U.S., there’s a location 
nearby for timely shipping and service.

Challenge

With the pace of current demand, 
manufacturers need to focus on output 
in key production areas. And, the 
labor shortage makes it imperative for 
experienced employees to help in the core 
areas of the business. Having to manage 
labor, inventory and devoting floor space to 
non-core fabrication efforts such as window 
screens production can drain resources 
and valued capacity. Solutions are needed 
to boost overall plant efficiency and provide 
needed product.

Solution

Full-service window and door patio 
screens outsourcing with Quanex Building 
Products can help manufacturers focus on 

Screens Outsourcing Solutions // Quanex Building Products

Make the best use of floor space, reduce labor and free up working 
capital to invest in other areas. High-quality extrusions and material 
selections from Quanex give manufacturers the power to build the 
right solutions to meet and exceed customers’ expectations. Contact 
your sales representative or email screensinfo@quanex.com.

Quanex Screens can produce up to 
125,000 window screens and 22,500 door 
screens daily.

Sponsored By

WIND OW + D O OR IS A 

G RE AT AND Q UICK SO URCE 

TO KEEP ME C ONNEC TED 

TO THE IND USTRY. 1
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Glass Magazine has several ad packages that combine print and digital  
advertising for an integrated multimedia campaign that will give your  
company maximum exposure. You’ll get the highest visibility when it  
matters most with multiple touchpoints across all our platforms.

Multimedia Ad Packages

New Product Launch Package
Perfect for when you have a new product hitting the market and want to let 
the industry know about it. The package includes:

•	 Full page print ad, $2,845 value
•	 Inclusion in the Product section of the magazine
•	 Billboard ad for one month on WindowandDoor.com, $2,250 value
•	 Billboard ad for one week in Window + Door Weekly, $995 value
•	 Social media post on Twitter or Facbook, $750 value

Contact your account manager to discuss pricing and reserve space.

Digital advertising space subject to availability.

Buying Guide Packages
Be sure your company stands out when customers are ready  
to buy with an ad package in the industry’s most complete  
directory and reference. Options include:

•	 Ad in print edition
•	 Logo enhanced listing in the Company directory
•	 Deluxe pictorial listing in the Supplier section
•	 Bold-face product listings in the Supplier section
•	 Membership for one year in the online directory,  

eBuyingGuide.net 

Discuss details with your account manager to find the package 
that is right for you.

OFFICIAL 
PUBLICATION

G L A SS B U I L D.C O M

Lean 
Manufacturing
P. 22

Social Selling
P. 32

Adaptable 
Automation
P. 58

R E S I D E N T I A L  F E N E ST R AT I O N  C OV E R AG E ,  F RO M  S O U RC E  TO  S A L E  //  WIND OWANDD O OR .C OM //  J U NE/J U LY 2 0 2 0

The Manufacturing Issue
Finding the New Normal:  

A special report on the current  
state of manufacturing

W I N D OWA N D D O O R .C O M50

FIND MORE PRODUCTS ONLINE // See all the latest products and trends online at WindowandDoor.com

Products
FENESTRATION   

FINDS

01 / Chelsea Building Products 

Chelsea Building Products introduced the 
9600 Series Single Hung, designed for 
new construction and featuring the side 
load bottom sash. The series includes 
coordinating Picture Window, XO Horizontal 
Slider and XOX Horizontal Slider windows 
and uses a universal frame system for the 
single hung and horizontal slider. Other 
features included a welded 3-inch frame and 
sash; it can accept ¾-inch insulated glass. 
800/424-3573 | chelseabuildingproducts.com 

02 / GED Integrated Solutions

GED Integrated Solutions introduces its 
new glass cutting and edge deletion tables. 
The CleanCut 1700 Series includes the 
1700 model (cutting) and the 1700-D model 
(cutting and deletion). It offers enhanced 
speed, updated technical features, 
increased throughput, and optimal energy 
conservation, according to the company. 
Using electro-pneumatic actuation to deliver 
precise amounts of pressure when and 
where needed for each glass stock in the 
inventory also helps reduce glass waste and 
improves scoring and deletion quality, the 
company reports. 330/963-5401 | gedusa.com 

03 /  Roto North America 

Roto North America’s new X-DRIVE 
Evolve casement hardware line features 
the company’s new contemporary line 
consisting of a cover cap, crank handle 
and lock handle, along with its heavy-duty 
hardware, which supports bigger and 
heavier windows. The corner drive system 
easily connects to and complements the 
lock bar series, the company reports. 
The entire lock system is driven by the 
contemporary lock handle, which is 
balanced with levers on both sides of the 
housing. The casement corner drive offers 
applications for casement and awning 
windows, achieving performance results of 
DP90 or higher.  
860/526-4996 | rotonorthamerica.com 

01

02

03
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Print Ad Rates

Print Ad Specs

1/2 Island

1/3 Square

1/2 Horizontal

1/3 Vertical

1/2 Vertical

Half-page Spread

Two-page Spread

Full Page 2/3 Vertical

Accepted File Formats  
•	 Press-quality PDF; all color must be CMYK; 

composite only; embed all fonts

•	 Photoshop TIF or JPEG, min. 260 dpi

•	 Illustrator EPS with all fonts converted to  
outlines and graphics embedded

Color Settings 
All color used in the file must be a process build of 
CMYK (cyan, magenta, yellow, black). RGB images 
and Pantone colors will be converted to CMYK  
unless specified. One Pantone color per ad may  
be printed for an additional charge of $750 net  
per insertion.

Ad Dimensions
2-pg. Spread*. . . . . . . . . . . . . . . .               16.25” wide x 10.75” tall

Half-Spread*. . . . . . . . . . . . . . . . . .                  16.25” wide x 5.25” tall

Full Page*. . . . . . . . . . . . . . . . . . . . .                     8.25” wide x 10.75” tall

2/3 Page Vertical. . . . . . . . . . . . . . .                4.5” wide x 9.375” tall

1/2 Page Island. . . . . . . . . . . . . . . . . . . .                   4.5” wide x 6.8” tall

1/2 Page Horizontal	���������������������������������7” wide x 4.5” tall

1/2 Page Vertical. . . . . . . . . . . . . . .                3.4” wide x 9.375” tall

1/3 Page Square . . . . . . . . . . . . . . . . . . .                   4.5” x 4.5” square

1/3 Page Vertical. . . . . . . . . . . . . . .              2.2” wide  x 9.375” tall

*Allow .375” safety area on all sides for text, logos

Questions? Call 703-442-4890 ext. 122. 
Email materials to bmoorman@glass.org

Inserts	 1x	 2x	 3x or more

Cover Tip . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               4,575. . . . . . . . . . . .             4,125. . . . . . . . . . . .             3,695
Bind-in (per every two pages) . . . . . . . . . . . . .            2,220. . . . . . . . . . . .            2,100 . . . . . . . . . . . .            2,020

Window + Door	 1x	 3x	 6x	 8x

Two-page spread. . . . . . . . . . . . . . . . . . . . . . . . .                        5,095. . . . . . . . . . . .             4,920. . . . . . . . . . . .             4,690. . . . . . .       4,475
Half-page spread. . . . . . . . . . . . . . . . . . . . . . . . .                        3,470. . . . . . . . . . . .             3,320. . . . . . . . . . . .             3,170. . . . . . .       3,025
Full page. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                3,095. . . . . . . . . . . .             2,975. . . . . . . . . . . .             2,845. . . . . . .       2,715
Two-thirds page. . . . . . . . . . . . . . . . . . . . . . . . . .                         2,535. . . . . . . . . . . .             2,415. . . . . . . . . . . .             2,300. . . . . . .       2,190
Half page island. . . . . . . . . . . . . . . . . . . . . . . . . .                         2,335. . . . . . . . . . . .             2,225. . . . . . . . . . . .             2,120. . . . . . .       2,020
Half page horiz or vert . . . . . . . . . . . . . . . . . . . .                   2,220. . . . . . . . . . . .             2,115. . . . . . . . . . . .             2,015. . . . . . .       1,920
Third page . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                              2,095. . . . . . . . . . . .             2,005. . . . . . . . . . . .             1,910. . . . . . .       1,820

Premium Positions	 1x	 3x	 6x	 8x

Back cover. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                              3,775. . . . . . . . . . . .             3,665. . . . . . . . . . . .             3,560. . . . . . .       3,470
Inside front cover . . . . . . . . . . . . . . . . . . . . . . . .                       3,575. . . . . . . . . . . .             3,480. . . . . . . . . . . .           3,390. . . . . . . . .        3,310
Inside back cover. . . . . . . . . . . . . . . . . . . . . . . . .                        3,235. . . . . . . . . . . .             3,160. . . . . . . . . . . .           3,085. . . . . . . . .        3,015
Guaranteed page. . . . . . . . . . . . . . . . . . . . . . . . .                        3,060. . . . . . . . . . . .             3,030. . . . . . . . . . . .           3,000. . . . . . . . .        2,970
Product/Solution. . . . . . . . . . . . . . . . . . . . . . . . .                        3,560. . . . . . . . . . . .             3,420. . . . . . . . . . . .           3,270. . . . . . . . .        3,125
Consecutive-page placement . . . . . . . . . . .          add'l 15%

mailto:bmoorman@glass.org
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Digital Advertising Opportunities

We have four platforms available for your digital marketing campaign. Ask your  
account manager about advertising packages to gain access to Window + Door’s  
social media streams  on Twitter and Facebook.

Window + Door Weekly
11,016 avg. weekly distribution
29.61% open rate

Choose from billboard and square display ads or the 
Product Spotlight where you can describe your product 
and include a color picture. 

Buy an ad in the newsletter, and get double exposure  
on the News pages of WindowandDoor.com for the 
same week.

WindowandDoor.com
21,402 avg. monthly users
29,883 avg. unique page views per month

Choose from two ad sizes: 
•	 Billboard ads are centered at the top of the home 

page, Article or Blog pages
•	 Square ads appear along the right side of the home 

page, Article or Blog pages.

Ads are sold separately by month, and may rotate with 
up to two other companies in the same position. Ask 
your account manager about frequency discounts.

Social Media
All of our editorial content is also distributed via 
our social media streams. Follow us to help the 
content you provide go viral.

	      @windowdoormag 
	      @windowdoormag

GlassBuild America Daily
34,953 avg. daily distribution
28.08% open rate

Maximize your exposure at the trade show with a square ad in 
the newsletter, published each day of the show plus a wrap-up 
issue. Whether it’s to drive traffic to your booth, reinforce your 
marketing message or promote a live demonstration, your 
message will be in front of thousands of attendees and  
association members.

GlassBuildAmerica.com
137,401 annual users
356,002 annual page views

Available exclusively to GlassBuild exhibitors, billboard ads 
are available on the home page of the website. Promote your 
presence at GlassBuild 2022, Oct. 18-20 in Las Vegas. 

New for 2022! We have added two new ad positions:
•	 Square ads on interior pages
•	 Featured Product in the Product Showcase section

Billboard and square ads will rotate with up to three other ads 
in each position.

https://www.glassbuild.com
https://www.windowanddoor.com
http://www.twitter.com/windowdoormag
http://www.facebook.com/windowdoormag
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Digital Ad Rates

Digital Ad Specs

WindowandDoor.com	 1x	 3x	 6x	 9x	 12x

Billboard 1. . . . . . . . . . . . . . . . . . . . . . . . . .                          2,650 . . . . . . . . .        2,250. . . . . . . 2,025. . . . . . . .       1,825. . . . . .      1,600
Billboard 2. . . . . . . . . . . . . . . . . . . . . . . . . .                          2,375 . . . . . . . . .        2,125. . . . . . . 1,925. . . . . . . .       1,735. . . . . .      1,500
Square 1. . . . . . . . . . . . . . . . . . . . . . . . . . . . .                             995. . . . . . . . . . .          895 . . . . . . . .        805. . . . . . . . .          725. . . . . . . .       650
Square 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . .                             945. . . . . . . . . . .          850 . . . . . . . .        765. . . . . . . . .          690. . . . . . . .       650

Billboard 1. . . . . . . . . . . . . . . . .                 1,095 per week
Billboard 2. . . . . . . . . . . . . . . . . . .                  995 per week
Square 1. . . . . . . . . . . . . . . . . . . . .                    825 per week
Squares 2 and 3. . . . . . . . . . . . . .             795 per week
Product Spotlight. . . . . . . . . . . . .            925 per week

Window + Door Weekly

Website Ad Files  
Billboard	�����������������������������������900 px wide x 225 px tall

Square	���������������������������������������450 px wide x 450 px tall

GlassBuild Square. . . . . . . . .         300 px wide x 300 px tall

•	 Color setting: RGB
•	 Accepted file formats: JPEG, GIF, animated GIF
•	 Maximum loop time for animated files is  

7 seconds, set loop to continuous
•	 Third-party ad files are not accepted
•	 Provide a web address to which the ad should  

be linked
•	 Materials are due three days before the first  

of the month

Newsletter Ad Files  
Billboard	�����������������������������������900 px wide x 225 px tall

Square	���������������������������������������300 px wide x 300 px tall

Product Spotlight. . . . . . . .       Headline, up to 150 words,
color image measuring  

250 pixels wide

•	 Maximum File Size: 150 kb
•	 Color setting: RGB
•	 Accepted file formats: JPEG or static GIF
•	 Provide a web address to which the ad  

should be linked
•	 Materials are due the Friday before the  

scheduled publication date

Questions? Call 703-442-4890 ext. 122. Email materials to bmoorman@glass.org

GlassBuildAmerica.com	 Off-Peak Months	     July–October

Billboard 1. . . . . . . . . . . . . . . . . . . . . . . . . .                         995 per month. . . . . . . . . . .            1,095 per month
Billboard 2. . . . . . . . . . . . . . . . . . . . . . . . . .                         945 per month. . . . . . . . . . .            1,045 per month
Billboard 3. . . . . . . . . . . . . . . . . . . . . . . . . .                         895 per month. . . . . . . . . . . . .             985 per month
Square. . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                             925 per month. . . . . . . . . . .            1,025 per month
Featured Product. . . . . . . . . . . . . . . . . . . .                   795 per month. . . . . . . . . . . . .             995 per month

Square 1. . . . . . . . . . . . . . . . . . .                  795 per day
Square 2. . . . . . . . . . . . . . . . . . .                  755 per day
Square 3. . . . . . . . . . . . . . . . . . .                  685 per day
Square 4. . . . . . . . . . . . . . . . . . .                  650 per day

GlassBuild America Daily

mailto:bmoorman@glass.org
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Let Us Connect You to Buyers, Specifiers and Prospects

Emily Kay Thompson
Associate Publisher

703/442-4890 Ext. 150  |  ethompson@glass.org

Laurie Cowin
Editor

703/442-4890 Ext. 188  |  lcowin@glass.org

Beth Moorman
Production Director

703/442-4890 Ext. 122  |  bmoorman@glass.org

Advertising Account Managers

National Glass Association Staff Contacts

Tim O’Connell
443.717.1425 

toconnell@executivepublishing.com

Mike Gribbin
410. 459.0158 

mgribbin@executivepublishing.com

Chris Hodges
410.459.8619  

chodges@executivepublishing.com

Europe, Africa & Asia

Central & South America

mailto:chodges@executivepublishing.com
mailto:mgribbin@executivepublishing.com
mailto:toconnell@executivepublishing.com
mailto:ethompson@glass.org
mailto:lcowin@glass.org
mailto:bmoorman@glass.org



