
Window + Door Offers Residential Fenestration 
Coverage, from Source to Sale 

Produced by the National Glass Association, 
Window + Door is the official publication of 
GlassBuild America. This unique connection  
to all of the key links in the supply chain  
provides a comprehensive platform for  
suppliers to reach residential window  
manufacturers, and for manufacturers  
to connect with their dealers.
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45.07%
Average open rate 
of Window + Door 
Weekly newsletter  
from June 2022– 

June 2023

We Give You Access to the Entire Residential 
Window and Door Industry

Window + Door is:  
Window + Door | Window + Door Weekly | WindowandDoor.com 

GlassBuild America Show Catalog | GlassBuild America Daily | GlassBuildAmerica.com 

Facebook | Twitter | Instagram

42,687
Total average  
distribution of  

print copies mailed  
and digital edition 
emails delivered

Source:  2022 Pubilsher’s Media Circulation Report

Manufacturers
48.1%

Dealers/
Distributors

31.7%

Contractors/
Specifiers

9.6%
Suppliers

2.1%

Presidents/ 
Owners
42.6%

299,219
Number of users of

WindowandDoor.com 
with more than  

392,000 pageviews 
from Jan.–Dec. 2022 
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The Window + Door Difference
As part of the National Glass Association (NGA), Window + Door offers a unique  
perspective to your buyers.  

As the official publication of GlassBuild America, Window + Door offers unparalleled 
access to your customers.

Team Up with Window + Door and GlassBuild America 

of companies listed on Window + Door Magazine’s recent 
Top Manufacturers List have attended GlassBuild.77%

of these companies are regular attendees (went to  
GlassBuild 2021 and 2022).65%

of the companies in the top tiers (revenue is between 
$500M and over $1B) attend GlassBuild.  100%

Organized by NGA and supported by the Fenestration and Glazing Industry Alliance 
(FGIA), GlassBuild America unites the entire North American fenestration industry,  
presenting business opportunities for buyers and sellers across the entire window  
and door supply chain unlike any other expo. 

GlassBuild America buyers reported   

they planned to spend an average of                                  

                         on glass, window and door 

machinery, products and/or services  

they saw at the show. 

$577,355

of GlassBuild buyers do business in the residential 
window and door industry:

• Manufacturer of Windows, Doors, Skylights, 
Sunrooms

• Supplier
• Distributor/Wholesaler
• Supplier of Materials
• Remodeler/Builder/Architecture/ 

Specification

56%

Better 
Visibility

The more you invest  
with NGA – including 

advertising in Window + 
Door – the earlier you 

get to choose your 
location on the 

GlassBuild show floor. 

The Majority of 
GlassBuild Buyers 
Are Residential 
Fenestration 
Professionals

Source:  GlassBuild America attendee surveys and internal show data
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January/
February
The Industry  

Forecast Issue  
Industry Pulse survey

Marketing Bonus:
Upgrade to the next larger size 

ad for the same price

Ad Space Closing:
Dec. 13, 2023

Materials Due:
Jan. 16

March/
April

The Products Issue 
Finished products and  
components/hardware

Marketing Bonus:
Advertise in the issue and be  

included in the ad study

Ad Space Closing:
March 12

Materials Due:
March 22

May/
June

The Manufacturing 
Issue 

Top Manufacturers Report  
and List

Marketing Bonus:
Video of your machine on  

WindowandDoor.com

Ad Space Closing:
Apr. 17

Materials Due:
May 10

Your Message + Our Editorial Integrity 
Window + Door only publishes vetted, relevant content that helps companies build more profitable 
businesses. Trust the respected source for industry information to spread your sales message. 

Published six times a year, including our annual Buying Guide, every issue offers exclusive insights by 
industry insiders and includes important information from entities such as FGIA and NFRC. 

Here’s what our editors have planned for the 2024 publishing schedule.
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• Trends 
Vinyl windows remain the 

dominant in-demand product, 
according to the survey results, 
with multi-slide and multi-panel 
doors coming in a distant second. 
Those doors grew in popularity 
compared to last year, following 
the industry trend of indoor-out-
door living spaces and customers 
asking for ever-increasing expans-
es of glass in their homes. 

As always, though, customers 
drive product development. 
“It is always and forever our 
customers,” says Moore. “We 
meet with customers on a regular 
basis and listen to their feedback 
on productivity, labor savings, 
costs and quality.” 

Finished product manufacturers 
also aim to innovate and meet cus-
tomer needs. Pella, for example, 
launched a hidden screen in its 
vinyl window line that Nicolle 
Picray, public relations and brand 
communications manager for 
Pella, describes as a “homerun 
for us.” The reported success of 
that product piggybacks on Pella’s 
easy-slide operator for casement 
and awning windows. 

Design-wise, Pella plans to invest 

in its wood product lines. “We’re 
starting to see trends that have 
expanses of glass and wood, which 
is great for expansive glass and 
high-end design,” says Picray. 

Those larger sizes impact 
products in every part of the supply 
chain. “As windows and doors 
continue to be specified for larger, 
taller, wider, heavier sizes, you need 
hardware that keeps pace with those 
trends in the marketplace,” explains 
Gray. He also says customers are 
looking for new solutions to give 
them a competitive advantage. “A 
lot of expectations are being put on 
hardware suppliers today,” he says. 

Suppliers also often need to 
develop products that can meet 
multiple goals. “Developing prod-
ucts that support ever-changing 
codes and standards are at the 
forefront of AmesburyTruth’s 
design process,” says Michelle 
Nissen, VP of product manage-
ment, AmesburyTruth. “We are 
also focused on enhancing our 
product offering that addresses 
housing affordability by providing 
solutions at various price points. 
Finding solutions that meet both 
objectives are driving our new 
product development efforts.” 

The Industry Pulse

Which products were most in 
demand in 2022?
*Respondents could select more than 

one option

Vinyl windows 
56%

Multi-slide/
multi-panel  
patio doors 
22%

Wood 
Windows 
21%

Fiberglass 
entry doors  
20%

Aluminum 
windows 
19%

Hybrid/clad 
windows 
19%

Fiberglass 
windows
18% Energy  

Star-rated 
products 
14%

Other
14%

Impact-rated  
windows 
13%

Interior doors  
9%

Wood entry 
doors   
9%

Steel entry 
doors   
8%

Swing patio 
doors    
6%

Composite 
entry doors     
4%

Automated 
windows and/
or doors     
4% Pivot doors      

2%

Impact-rated 
doors      
1%

Product  
Trends

64% 
of companies offered new products in 2022

82% 
of companies plan to offer new products in 2023

Where will you focus product-development 
dollars in 2023?
*Respondents could select more than one option

Energy efficiency 42%

Functionality 42%

Technology/“smart” functions 31%

Aesthetics 26%

Other 20%

What technologies are you considering to 
enhance the efficiency of your products?
*Respondents could select more than one option

Fourth-surface low-E 31%

Triple pane 27%

Other 21%

Gas fill 20%

None 20%

Thermally broken aluminum 15%

Skinny triples 11%

Concealed hardware 11%

Aerogel 7%

Are you updating any Energy Star-certified 
products to ensure they remain Energy Star 
certified?

Yes, I am updating 
some products  
54%

No; I am letting 
the Energy Star 
certification lapse  
12%

No; my products 
already meet the 
new guidelines  
34%
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he global door and window automation market 
is valued at $14 billion in 2022 and is forecast to 
reach $20 billion by 2032, according to research 
company Fact.MR. Plus, the demand for window 
and door automation services, which grew at a 
positive 4 percent compound annual growth rate 
from 2017-2021, is now growing at 5 percent 
CAGR during 2022-2032. Hardware suppliers to 
the window and door market can expect a busy, 
innovative decade to come.

This trend toward automated windows and 
doors is part of a larger trend toward whole-home 
automation or the “smart home,” which is a 
rapidly expanding market that’s already relatively 
mature in certain areas and up-and-coming in 
others. “Southern California and Arizona have 

been heavily involved in automating doors for 20 
years while other markets are only now embrac-
ing the technology,” says Patrick Gruetzmacher, 
president and CEO of Summit Automation, which 
sells its automation systems globally but is heavily 
concentrated in North America.

Widespread Wi-Fi connectivity is one of the 
driving forces behind tech-enabled hardware. “Be-
cause of the accessibility and ease of use, having 
building products that support Wi-Fi provides 
easy, convenient function and capability that no 
one had in the past,” explains Ali Atash, electron-
ics product marketing, Kwikset. 

Design considerations
Gruetzmacher notes several product types that are 
especially effective to add motorized function to. 

• Multislide doors, which bring the outdoors 
inside and vice versa. He especially notes if 
it’s nice for only a couple of hours a day that 
the ease of motorized function “prevents a 
door from becoming a window.”

• Windows, which can develop a room 
solution when one button can handle all 

windows in a room, or pass-through bar 
windows.

• Pivot doors. “A pivot door without a motor 
can be dangerous, especially if there is no 
backstop to prevent a door to become a 
large sail,” he says. This is an area ripe with 
opportunity to couple automation with a 
hidden closer for smooth operation.

“As doors are getting bigger and bigger, regard-
less of how easy it may or may not be to manually 
open your doors, the key factor is that it needs to 
be an elegant, convenient and easy-to-use system 
that will work flawlessly,” says Gruetzmacher.

Smart locks are another relatively simple, in-de-
mand area for tech-enabled hardware. Whereas the 
market once was relegated to punching a code into 
a keypad, today’s smart locks can be operated with 
fingerprint technology and through mobile apps.

Power options
Hardware can be powered in a number of ways, 
including battery power and hardwired into the 
home’s existing system.

“Most systems on the market today are 

battery-operated,” says Tom Kaiser, president 
and CEO, HOPPE North America Inc. “The 
benefit is simplicity. It’s fairly easy to install a 
few AAA batteries into a component and have it 
operate. The negative is batteries can only do so 
much.” For example, although batteries can fire a 
deadbolt, they generally cannot generate enough 
power to operate automated devices that move 
windows and doors. 

Wired systems, on the other hand, produce 
enough energy for more advanced function. Atash 
explains, however, that wired solutions require a 
new-home build, pre-wiring of the door itself and 
electric that is accessible to the door. Those con-
siderations make wired solutions harder to adopt, 
he says, though growth is happening slowly. He 
predicts that growth to continue as more people 
use these doors and door manufacturers look at 
such solutions as an added-value opportunity. 

When applicable, motors also must be strong 
enough to handle the weight of doors and win-
dows, which are increasingly growing in size 
and weight. “As manufacturing techniques have 
changed to allow for larger and larger panels of 

Hardware

t

THE FUTURE OF

AUTOMATED HARDWARE IS PART OF A 
LARGER TREND TOWARD WHOLE-HOME 
AUTOMATION  BY LAURIE COWIN

TRENDHUNTER
Photo courtesy of Kolbe 
Windows & Doors

Photo courtesy Ralph C. Frey, AIA 
Architects | © Juan Vidal Photography

W I N D OWA N D D O O R .C O M40 M AY/J U N E 2023 41

MORE THAN  
$1 BILLION

Andersen Windows & 
Doors
Bayport, Minn.
andersenwindows.com
800/426-4261
PRODUCT LINES: Wood, compos-
ite, vinyl-clad wood windows, 
aluminum and fiberglass 
windows, entry doors, and patio 
doors sold under the Andersen 
Windows and Doors, Renewal 
by Andersen, Heritage, MQ and 
Weiland brand names

Subsidiaries include Renewal 
by Andersen, MQ and EMCO

Cornerstone Building 
Brands*
Cary, N.C.
cornerstonebuildingbrands.com
888/624-8677
PRODUCT LINES: Acoustic win-
dows; aluminum patio doors, 
sliding doors and windows; 
aluminum-clad doors and 
windows; composite windows; 
impact-resistant aluminum 
doors and windows; impact-re-
sistant doors; impact-resistant 
vinyl patio doors and windows; 
impact-resistant windows; 
insulating glass units; multi-pan-
el doors; multi-slide pocketing 
doors; patio doors; sliding 
doors; vinyl casement patio 

doors and windows; vinyl doors, 
entry doors, multi-panel patio 
doors, patio doors, replacement 
doors and windows, sliding 
doors and windows; and wood 
patio doors and windows

Brands include Ply Gem Win-
dows & Doors, Silver Line Win-
dows & Doors, Simonton Win-
dows & Doors, Atrium Windows 
& Doors, American Craftsman 
Windows & Doors, Great Lakes 
Window and Ply Gem Canada, 
Cascade Windows

Jeld-Wen 
Charlotte, N.C.
jeld-wen.com 
704-378-5700

THE TOP MANUFACTURERS 

PRODUCT LINES: Vinyl windows, 
composite windows, clad 
windows, wood windows, vinyl 
patio doors, aluminum patio 
doors, multi-panel vinyl doors, 
multi-slide pocketing aluminum 
clad doors, fiberglass entry 
doors, steel doors, wood doors, 
interior doors.

Subsidiaries include La-
Cantina, VPI, MMI, ABS, Dana, 
Swedoor

Marvin Windows and 
Doors
Warroad, Minn.
marvin.com
888/537-7828
PRODUCT LINES: Aluminum and 
fiberglass doors, wood and 
wood-clad windows, wood and 
wood-clad doors, fiberglass 
windows and doors, interior 
doors, entry doors, impact-
resistant windows and doors, 
impact-resistant garage doors, 
fiberglass skylights, aluminum 
and fiberglass Skycove, smart 
skylights

Subsidiaries include Infinity 
from Marvin Replacement Win-
dows, TruStile Doors and SIW 
Windows & Doors

Masonite 
Tampa, Fla.
masonite.com 
813/739-1828
PRODUCT LINES: Residential 
doors - flush and molded inte-
rior/fiberglass, composite and 
steel exterior

Subsidiaries include Endura 
Products 

► The 2023 Top Manufacturers Report

Photo courtesy of NT Window

2024 Publishing Schedule
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September/
October

The Machinery and 
Tech Issue 

Automation, software  
and innovation

Marketing Bonus:
Inclusion in the machinery 

product section online

Ad Space Closing:
Aug. 21

Materials Due:
Sept. 17

November/
December

Annual Buying Guide 
Lists of suppliers to and 

manufacturers in the residential 
fenestration industry

Marketing Bonus:
Advertising packages with 

enhanced print/digital listings

Ad Space Closing:
Nov. 1

Materials Due:
Nov. 15

Window + Door Covers It All
Throughout the year, we cover :

• Machinery 
• Automation 
• Software and technology 
• Design trends 
• Manufacturing trends 

• Industry forecasts 
• Hardware 
• Finished systems 
• Industry events 
• Components 
• Codes and standards

July/
August

The GlassBuild Issue 
Show preview, schedule,  
exhibitor list and products 

Marketing Bonus:
Advertise in the issue and be  

included in the ad study

Ad Space Closing:
July 10

Materials Due:
July 26

Company Directory
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A

A&D NET ENTERPRISES LTD., 4732 Red Fox Ln., 
West Bend, WI 53095, 866/735-5871, Web: 
leveraginginfluence.com

A&S WINDOW ASSOCIATES, 88-19 76th Ave., 
Glendale, NY 11385, 718/275-7900, Email: sales@
aswindow.com, Web: aswindow.com

A+W SOFTWARE USA, 10275 West Higgins Rd., 
Ste. 250, Rosemont, IL 60018, 888/254-2915, Fax: 
847/948-9425, Email: marketing.us@a-w.com, Web: 
a-w.com/us

ABC SEAMLESS, 3001 Fietchner Dr., Fargo, ND 58103, 
701/293-5952, Web: abcseamless.com

ACCORD PLASTICS CORP., 56 Edilcan Dr., Concord, 
ON L4K 3S6, Canada, 800/291-0291, 905/660-7856, 
Fax: 905/660-9380, Email: sales@accordplastics.com, 
Web: accordplastics.com 

ACCURATE LOCK AND HARDWARE CO. LLC, 1 Annie 
Pl., Stamford, CT 06902, 203/348-8865, Fax: 203/348-
5234, Email: sales@accuratelockandhardware.com, 
Web: accuratelockandhardware.com

ACER INDUSTRIAL LTD., 6102 31st Ave., Woodside, 
NY 11377, 718/545-6686, Fax: 718/545-6688, Email: 
info@acerny.com, Web: acerny.com

ACKER MILLWORK CO., 3300 W. Pabst Ave., 
Milwaukee, WI 53215, 414/672-2200, Web: 
ackermillwork.com

ACME WINDOW & DOOR HARDWARE, 777 Schwab 
Rd., Unit J, Hatfield, PA 19440, 267/649-7799, Fax: 
267/649-7826, Email: info@acmehardwareusa.com, 
Web: acmehardwareusa.com

ACTIVAR CONSTRUCTION PRODUCTS GROUP,       
9702 Newton Ave. S., Bloomington, MN 55431, 
800/554-6077, Email: sales@activarcpg.com,        
Web: activarcpg.com

ADAMS RITE MANUFACTURING CO., 10027 S. 51st 
St., Ste.102, Phoenix, AZ 85044, 800/872-3267, Fax: 
800/232-6752, Web: adamsrite.com

ADCHEM CORP., 1852 Old Country Rd., Riverhead, NY 
11901, 631/727-6000, Fax: 631/727-6010, Email: 
info@adchem.com, Web: adchem.com 

ADFAST, 13678 Lakefront Dr., Earth City, MO 63045, 
800/567-2658, 314/209-0075, Fax: 314/209-0325, 
Email: servicemo@adfastcorp.com, Web: adfastcorp.
com/en/ 
See our ad on page 97.

ADHESIVES RESEARCH, 400 Seaks Run Rd., Glen 
Rock, PA 17327, 800/445-6240, 717/235-7979, 
Fax: 717/235-8320, Email: info@arglobal.com, Web: 
adhesivesresearch.com

ADVANCED GLAZINGS LTD., 870 Kings Rd., Sydney, NS 
B1P 6R7, Canada, 888/452-0464, 902/794-2899, Fax: 
902/794-1869, Email: info@advancedglazings.com, 
Web: advancedglazings.com

ADVANCED INDUSTRIAL MFG., PO Box 3101, Elida, 
OH 45807, 540/550-4596, Email: customerservice@
alltouchup.com, Web: alltouchup.com

ADVANCED WINDOW CORP., 4935 W. Le Moyne St., 
Chicago, IL 60651, 773/379-3500, Fax: 773/379-
4060, Email: aw@advancedwindow.com , Web: 
advancedwindow.com 

ADVANTAGE MANUFACTURING, a Division of Caldwell 
Mfg Co. NA LLC, 2605 Manitou Rd., Rochester, NY 
14624, 888/347-7771, Fax: 585/352-3729, Email: 
cservice@caldwellmfgco.com, Web: caldwellmfgco.com

ADWOOD CORP., PO Box 1195, High Point, NC 27261, 
336/884-1846, Fax: 336/841-6493, Email: mail@
adwood.com, Web: adwood.com

AEGIS COPPER & FABRICATION, 3177 Sweeten Creek 
Rd., Asheville, NC 28803, 800/326-5355, 828/209-
0405, Fax: 828/209-0437, Email: info@aegiscopper.
com, Web: decoroof.com

AGC GLASS CO. NORTH AMERICA, 11175 Cicero 
Dr., Ste. 400, Alpharetta, GA 30022, 888/234-8380, 
Email: info@us.agc.com, Web: us.agc.com

AGOURA SASH & DOOR INC., 2301 Townsgate Rd., 
Westlake Village, CA 91361, 805/449-2840, Fax: 
805/449-2820, Email: info@agourasashanddoor.com, 
Web: agourasash.com

AIR MASTER WINDOWS & DOORS, PO Box 2097, 
Barceloneta, PR 00617, 888/846-6763, 787/623-
1800, Fax: 787/623-0087, Email: info@airmasterpr.
com, Web: airmasterpr.com

AJR WINDOW TECHNOLOGIES, 401 Magnetic Dr., Unit 
19, North York, ON M3J 3H9, Canada, 416/455-4672, 
Email: inpa@live.ca, Web: ajrwindows.com

AKOTHERM ALUMINUM-PROFILSYSTEME, 
Werftstraße 27, Bendorf, 56170, Germany, 917/734-
8169, Email: info@akotherm.de, Web: akotherm.de

ALL METAL STAMPING INC., 411 W. Spruce St., 
Abbotsford, WI 54405, 715/223-6324, Fax: 715/223-
3352, Web: allmetalstamping.com

ALL UNITED WINDOW & GLASS CORP., 97 Classon 
Ave., Brooklyn, NY 11205, 718/624-0490, Fax: 
718/624-3070, Email: info@allunitedwindow.com, 
Web: allunitedwindow.com

ALL WEATHER ARCHITECTURAL ALUMINUM, 777 
Aldridge Rd., Vacaville, CA 95688, 800/680-5800, 
707/452-1600, Web: allweatheraa.com

ALL WEATHER WINDOWS, 18550-118A Ave., 
Edmonton, AB T5S 2K7, Canada, 780/451-0670, 
Email: tnadiger@allweatherwindows.com, Web: 
allweatherwindows.com

ALLEGHENY PLYWOOD COMPANY, 3433 Smallman 
St., Pittsburgh, PA 15201, 800/747-1058, 412/621-
6804, Fax: 412/621-9488, Email: mhuber@
alleghenyplywood.com, Web: alleghenyplywood.com

ALLEGION, 11819 N. Pennsylvania St., Carmel, IN 
46032, 877/840-3621, 317/810-3700, Fax: 317/810-
3989, Web: allegion.com

ALLERGY SOLUTIONS POLLENTEC, 22230 Black 
Canyon Hwy., Phoenix, AZ 85027, 480/707-8856, 
Email: info@pollentec.com, Web: pollentec.com

ALLGLASS COMFORT SYSTEMS, Paseo de la 
Hispanidad, Nave 55 T4 B60 Poligono Industrial, 
Alhaurin de la Torre, Fase 1 29130, Malaga, Spain, 
+34-952-172088, Fax: +34-952-962411, Email: info@
allglasstodocristal.com, Web: allglasstodocristal.com

ALLIANCE VINYL WINDOWS CO. INC., 301 Crescent 
Blvd., Mt. Ephraim, NJ 08059, 800/257-6232, 
856/456-4954, Fax: 856/456-2920, Email: alliance@
avw.cc, Web: alliancevinylwindows.com

Editor’s Note: This section of the Window + Door Buying Guide features an alphabetical listing of window and 
door manufacturers and industry suppliers. Names, locations, phone and fax numbers, email and web 
addresses are included. More information on manufacturers of windows, doors and other fenestration  
products is provided in the Manufacturers section, beginning on page 50. Suppliers of other products and  
services are listed by product category beginning on page 80.
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GLASSBUILD 

SEE EVERYTHING IN 
FENESTRATION AND GLASS, 
OCT. 18-20 IN LAS VEGAS
BY KATY DEVLIN FOR WINDOW + DOOR MAGAZINE

“S ee Everything.” That’s the theme of 2022 GlassBuild America: The Glass, Window 
& Door Expo, taking place Oct. 18-20 at the Las Vegas Convention Center. Accord-
ing to organizers from the National Glass Association, the tradeshow will be the 
largest gathering in North America, where representatives from all segments of the 
glass and fenestration industries can see new product and equipment solutions, 
interact with customers and suppliers, participate in continuing education and 
learning opportunities, and more. 

“The number one reason individuals attend is to see the exhibitors and their 
products, but we also often hear they would like more education and more casual 
networking,” says Molly Grenn, NGA event director. “Coming up in Las Vegas, we 
will be delivering both.”

50 E B U Y I N GG U I D E .N E T

Window ManufacturersWindow Manufacturers

AKOTHERM ALUMINUM-
PROFILSYSTEME
Window Line: Alunimum Profile 
Systems: Window Facade, Punch 
Windows, Roof Windows, Insert 
Windows, Hidden Vent Windows
Distribution: International

ALL UNITED WINDOW & GLASS CORP.
Window Line: Vinyl and thermally-
broken aluminum windows. Aluminum 
storm windows.
Distribution: New York metropolitan 
area through dealers, contractors and 
walk-ins.

ALL WEATHER ARCHITECTURAL 
ALUMINUM
Window Line: Aluminum windows

ALL WEATHER WINDOWS
Window Line: PVC windows available 
in true tri-pane with 1/2” air space. 
Available in acrylic wrap color or 
aluminum clad for color. V-weld 
technology means one piece frame 
virtually eliminating air and water leaks.
Distribution: Western Canada dealers, 
builders, commercial construction, 
supply & install.

ALLGLASS COMFORT SYSTEMS
Window Line: Todocristal all-glass, 
frameless sliding pivot windows
Distribution: International through 
distributors, dealers and local partners

ALLIANCE VINYL WINDOWS CO. INC.
Window Line: Vinyl new construction 
& replacement windows (American 
Window Alliance - Windgate, Belmont, 
Hawthorne)
Distribution: Mid-Atlantic area — short 
line distributors, lumberyards, dealers

ALPEN HIGH PERFORMANCE 
PRODUCTS
Window Line: High performance 
windows - Zenith Series and Tyrol Series; 
Alpen Commercial Windows & Glass; 
Alpen Commercial Ribbon Windows

ALPINE WINDOW SYSTEMS
Window Line: Vinyl replacement and 
new construction windows and patio 
doors specifically designed for the West 
Coast, including double-and single-hung, 
sliding, picture, casement, awning, bay, 
bow and garden windows. Products 
marketed under such brand names as 
Westbridge Elite and 80 and 70 Series. A 
variety of highly efficient glass packages 
are available to meet current Energy Star 
requirements.
Distribution: Western U.S. through 
independent distribution centers. 
Manufacturing facilities are located in 
Yuma, AZ; and Bothell, WA.

ALPINE WINDOWERKS INC.
Window Line: Wood windows for new 
construction, remodeling and historic 
applications.
Distribution: Southern California

ALSIDE
Window Line: Vinyl replacement and 
new construction windows and patio 
doors, including double-and single-hung, 
sliding, picture, casement, awning, bay, 
bow and garden windows. Products 
marketed under the UltraMaxx, Sheffield, 
Mezzo and other brands. A variety of 
highly efficient glass packages are 
available to meet current Energy Star 
requirements.
Distribution: North America,  through 
company-owned and independent 
distribution centers. Manufacturing 
facilities are located across the U.S. and 
Canada.

ALTERA WINDOWS & DOORS
Window Line: Altera manufactures 
multi-family residential and commercial 
vinyl windows as part of the Infinity, 
Contemporary, Vienna and Element 
Series. Our product line includes Tilt-Turn 
windows, Casement windows, Awning 
windows, Picture windows, Single Hung 
windows and Double Hung windows.

A

A&S WINDOW ASSOCIATES
Window Line: Hot rolled steel windows - 
interior and exterior application

ACKER MILLWORK CO.
Window Line: Custom made, 
architectural wood windows for fine 
homes and historic buildings
Distribution: Midwest

ADVANCED GLAZINGS LTD.
Window Line: Solera is an insulated 
glass daylighting unit that diffuses 
natural light into a space. This glass unit 
has R-values up to R-18.
Distribution: North America and 
Worldwide

ADVANCED WINDOW CORP.
Window Line: New construction and 
retrofit, vinyl & composite, all types of 
North American and European windows
Distribution: East of Rocky Mountains 
and from North to South

AGOURA SASH & DOOR INC.
Window Line: Kolbe, Marvin, Fleetwood, 
Milgard, Windsor, Andersen, Ply-Gem, 
Simonton
Distribution: Southern California

AIR MASTER WINDOWS & DOORS
Window Line: State of the art windows 
for residential homes, condominiums 
and commercial buildings. Including: 
casements, projected, jalousies, single 
hung and fixed within others. Also, 
impact resistant windows guaranteed 
to comply with Miami-Dade County’s 
security codes and standards.
Distribution: Puerto Rico, Caribbean 
& Florida

AJR WINDOW TECHNOLOGIES
Window Line: Vinyl and aluminum 
windows

ALUPLAST US
Window Line: German engineered 
extrusions and fenestration systems in 
multi configurations
Distribution: US & Canada

AMERIMAX WINDOWS
Window Line: Master 7000 series and 
Craftsman 9000 series vinyl windows. 
Panoramic bay and bow window, along 
with v-bay windows.
Distribution: With plant locations in 
Loveland, CO, and Sacramento, CA, the 
company serves the Western half of U.S.

AMERISTAR WINDOWS
Window Line: Vinyl replacement 
windows
Distribution: Factory direct sales and 
installation in Southern California

AMSCO WINDOWS
Window Line: Standard and custom 
size vinyl windows and patio doors for 
the new construction and remodeling/
replacement markets. Renaissance 
composite windows designed to provide 
the look of wood and the maintenance-
free characteristics of vinyl.
Distribution: Intermountain West

ANDERSEN CORP.
Window Line: Andersen’s windows and 
window products are available in a variety 
of sizes, shapes, and materials, along 
with a number of corresponding screen 
products. Styles of windows include 
both standard and specialty shapes. 
Andersen’s window selection is designed 
to fit a wide range of design tastes and 
functionalities.
Distribution: National – consumers, 
architects, builders, contractors, and 
dealers

Editor’s Note: This section of the Window & Door Buying Guide features alphabetical listings of manufacturers of 
windows, doors and other fenestration products, such as sunrooms and skylights. Information is provided regarding 
product lines and, where provided, distribution areas and channels served. 

Pages 50–61 focus on window manufacturers; pages 62–72 feature door manufacturers; and pages 73–75 cover 
manufacturers of other fenestration products. To find contact information for companies in the following section, go 
to the Company Directory section beginning on page 10. To find components, equipment and other products used by 
manufacturers and distributors of windows and doors, go to the Suppliers section, beginning on page 80.
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Suppliers

COMPOSITE & FIBERGLASS 
COMPONENTS

GENERAL
Chelsea Building Products
Omega Plastics LLC
VEKA Inc.

ABS/ASA PROFILES
Creative Millwork of Ohio Inc.
GaMra Composites Inc.

CELLULAR PVC EXTRUSIONS
Accord Plastics Corp.
Chelsea Building Products
Collins Toker Agencies Ltd.
Creative Millwork of Ohio Inc.
Ege Profil Tic Ve San A.S.
Engineered Profiles
GaMra Composites Inc.
Nova Plastech Inc.
Plastibec
Screen Tight
Tecniplast Inc.
Vi-Lux Building Products Inc.
Vision Extrusions Ltd.
Worldwide Door Components Inc.

ENGINEERED PLASTIC PROFILES
Custom Glass Products Inc.
Engineered Profiles
Ensinger Grenloch Inc.
GaMra Composites Inc.
Intek Plastics Inc.
Quanex Building Products
Technoform

FIBERGLASS PULTRUSIONS
Arbors Direct
Cascade Wood Products Inc.
Crown Column
Deceuninck

Fibertec Window & Door Mfg.
Global Vinyl Solutions
GPI Group
Great Plains Pultrusions
HB&G
Inline Fiberglass Ltd.
Omniglass SCT

FIBERGLASS PULTRUSIONS: 
SLIDING DOOR SYSTEMS
GPI Group
Great Plains Pultrusions
Inline Fiberglass Ltd.
Omniglass SCT
Sing Core

FIBERGLASS PULTRUSIONS: SWING 
DOOR SYSTEMS
Great Plains Pultrusions
Inline Fiberglass Ltd.
Omniglass SCT

FIBERGLASS PULTRUSIONS: 
WINDOW SYSTEMS
Global Vinyl Solutions
Inline Fiberglass Ltd.
Omniglass SCT

KD PATIO DOORS: FIBERGLASS
Fibertec Window & Door Mfg.
GPI Group
Great Plains Pultrusions
Omniglass SCT
Plastpro Inc.

KD WINDOW COMPONENTS: 
FIBERGLASS
Fibertec Window & Door Mfg.
Great Plains Pultrusions
Inline Fiberglass Ltd.

WOOD/PLASTIC COMPOSITE 
PROFILES
Aribell Products Ltd.
Fenewood Ltd.
GaMra Composites Inc.
Nova Plastech Inc.
Plastibec
Sing Core

COMPUTER SOFTWARE 
& SYSTEMS

GENERAL
A+W Software USA
Automated Manufacturing Solutions
Fenestratio 
FeneTech Inc.
Groupe Eugénie
HP3 Software
IC Complex
improveit 360
Infor
iNOEX LLC
InsightPro Warranty Software
OpenJanela LLC
Opticut Technology Inc.
Orgadata USA Inc.
Podium
Prodim USA
Soft Tech
SureFire Systems Inc.
Uni_Link Software & Automation USA LLC
WinDoor Quote

APPS: DEALER/CONTRACTOR
A+W Software USA
Chameleon Power
CutterCroix
Fenestratio 
FeneTech Inc.
improveit 360
InsightPro Warranty Software

Opera Software Co. Inc.
Soft Tech
SureFire Systems Inc.
Windowmaker Software Ltd.

BAR CODE SYSTEMS
A+W Software USA
Automated Manufacturing Solutions
FeneTech Inc.
Friedman Corp.
Opera Software Co. Inc.
Optima North America
Orgadata USA Inc.
Prodim USA
RA Workshop
SureFire Systems Inc.
WinDoor Quote
Windowmaker Software Ltd.
WoodWare Systems

E-COMMERCE SYSTEMS
A+W Software USA
Automated Manufacturing Solutions
FeneTech Inc.
Friedman Corp.
OpenJanela LLC
Opera Software Co. Inc.
Ponderosa Software
SureFire Systems Inc.
WinDoor Quote

ELECTRONIC CATALOGS
A+W Software USA
FeneTech Inc.
Paradigm
Windowmaker Software Ltd.
WoodWare Systems

ERP SYSTEMS
A+W Software USA
Automated Manufacturing Solutions
Building Envelope Software Technologies

Editor’s Note: This section of the Window + Door Buying Guide features listings of Suppliers of products and services used by 
manufacturers and distributors of windows and doors. It is divided into 19 categories that begin on the following pages:

An alphabetical list of all products and services can be found on page 76 in the Supplier Category Index. To find contact 
information for companies in this section, go to the Company Directory beginning on page 10. To find information about 
manufacturers of doors, windows and other fenestration products, go to the Manufacturers section beginning on page 50.
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MACHINERY

HIGH-SPEED MACHINERY CAN ALLOW PRODUCT 
TO MOVE THROUGH A FACILITY IN AN EXPEDITED 
MANNER, BUT COMPANIES NEED TO CONSIDER 
MORE THAN SPEED BEFORE INVESTING IN THIS 
EQUIPMENT BY LAURIE COWIN

A s window and 
door manufac-
turers seek to 
increase produc-

tion, some are looking at high-
speed machinery as a potential 
solution. Although high-speed 
machinery doesn’t have an official 
definition, Morgan Donohue, vice 
president of sales and marketing, 
Erdman Automation, says he de-
fines it as machinery that is faster 
than traditional machinery. 

When Erdman developed its 
first high-speed line, he explains, 
the company described it as high-
speed because it was a line that 
used the same number of people 
in a similar footprint but could 
produce a unit in about half the 
time. A traditional line could run 
about 35 seconds, whereas the 
high-speed line is between 17 and 
20 seconds, explains Donohue. 

“High-speed automation can 
also be about efficiency, or the 
ability to recover quickly,” says 
Tim McGlinchy, executive vice 
president of engineering and R&D, 
GED Integrated Solutions. “How 
do you recover from chaos? For 

example, we have software fea-
tures that allow a single compo-
nent to be re-made, or the entire 
window.” That functionality, he 
explains, saves time, which is of 
particular importance when an 
entire order is waiting for ship-
ment based on the completion of 
one piece. 

The idea of running a unit 
through machinery in half the time 
is appealing, but speed is only part 
of a complex equation companies 
need to consider.

When to consider high-
speed equipment
Donohue says high-speed might 
mean different things for different 
manufacturing categories. But 
it all comes down to if it makes 
sense to have high-speed for a 
particular customer. 

For example, a machine that has 
a one-minute process will pro-
duce 420 units in a normal shift 
(assuming one normal shift equals 
420 minutes). “If someone needs 
420 units or less in a shift, then 
that process would be sufficient,” 
says Donohue.

The Erdman High 
Speed Parallel Process 
Dura Spacer IG Line 
is a vertical line that 
requires three to four 
operators, rather than 
the seven to nine 
operators a traditional 
line may require. Photo 
courtesy of Erdman 
Automation

ONLINE

CONSIDERATIONS FOR

HIGH-SPEED VISIT WINDOWANDDOOR.COM FOR VIDEOS 
OF HIGH-SPEED MACHINERY IN ACTION.

2024 Publishing Schedule
Click underlined text to  

download more information!

https://www.windowanddoor.com/sites/wd/files/2023-08/Promo_BuyingGuide_2024.pdf
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Tailored Solutions for Your Marketing Goals 

Work with our sales consultants to ensure your brand and products get in front of your customers 
and prospects.  

Window + Door invites you to get creative and explore effective and innovative options in print  
advertising, event sponsorships and digital offerings that will help you reach your goals. Enhance 
your event marketing with our media solutions. Increase visibility by bringing your ad campaign  
into our events. Ideas include:
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Product/Solution
SPONSORED

variety of off-the-shelf hardware from 
nearly every major brand of locks on the 
consumer market today. Adapter guides and 
suggestions are available on the Panolock 
page of the Endura Products website. 

PanoLock’s unique security fins and 
roller strikes allow for a more forgiving 
install. Moreover, the design of the 
strike points allows for a smooth locking 
experience when the homeowner throws 
the deadbolt. 

And, due to PanoLock’s patented design, 
it is available at more approachable price 
point than other multi-point locks on the 
market, bringing the features of a multi-
point lock to more projects and budgets. 

PanoLock does not greatly increase the 
cost of a finished pre-hung door unit and 
allows every homeowner to find a style of 
hardware and locksets that matches their 
unique style. This flexibility at an affordable 
price is a gamechanger for the industry.

For more information, go to 
enduraproducts.com or call 336/413-3662.

Challenge

Many multi-point locks on the market 
require specific, expensive hardware not 
readily available for purchase and most 
are extremely unforgiving during door 
installation. Almost every multi-point lock on 
the market today requires unique hardware 
for operation that can only be provided by 
the lock manufacturer.

Solution

PanoLock®—Winner Best of IBS 2022 
Window and Door Component—is unlike 
any other multi-point lock on the market. 
PanoLock was designed to work with a 

PanoLock® //  
Endura 
Products

Sponsored By

BEST OF 
IBS 2022

SHOW 
CATALOG

2022 OFFICIAL

OCTOBER 18–20, 2022
LAS VEGAS CONVENTION CENTER

CO-LOCATED WITH WORLD MILLWORK ALLIANCE
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The 2023 Industry Pulse Report // As the supply chain stabilizes, the single-family 
housing market slows. Nevertheless, the industry charges forward with new sales, 
product innovation and investments
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