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01 / Deceuninck North America

Deceuninck’s Revolution XL French Door is 
a high-performance door system that excels 
in thermal capability and water resistance. 
The door allows for clear opening on jamb 
sides and is used in a variety of applications, 
including commercial, light commercial 
and residential construction. Available in 
Euro and North American frame options, 
the system comes with a new, flatter, ADA-
compliant sill to allow for easier ingress and 
egress. The impact-rated system offers a 
flexible design and a range of colors and 
finishes. 
877/563-4251 | deceuninckna.com

02 / Magid

Magid released two new safety gloves 
that feature DX+ Technology: the DXPG52 
(ANSI Cut Level A5) and DXPG62 (ANSI 
Cut Level A6). Both include a polyurethane 
palm coating. The gloves are 30 percent 
lighter than traditional gloves of the same 
cut level, according to officials. They 
provide cut protection without a fiberglass 
or steel core and are cool to the touch for 
improved comfort, the company reports.
800/203-0414 | magidglove.com

03 / Novagard

NovaFlex Qwik-Set Portable Adhesive and 
Glazing Sealant is a two-component, neutral 
cure silicone that rapidly builds adhesive and 
elastomeric strength. Useful in tight spots 
and for repairs, the new, fixed 2-to-1 ratio 
is available in a dual cartridge and can be 
easily applied using a portable pneumatic 
gun for quick repairs in the field or where 
glazing tables aren’t an option, according 
to the company. The sealant develops a 
primerless bond to most substrates and 
commonly used accessories, and is AAMA 
verified for strength and adhesion.  
216/881-8111 | novagard.com
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Integrated Multimedia Campaign 
for MAXIMUM Exposure
4  Highest visibility when it matters most

4  Multiple touchpoints across all platforms

4  Print, website, e-newsletter and social media

4  Package includes:
•	 Full page print ad, $3,065 value

•	 Inclusion in Product section of magazine

•	 Billboard ad for one month on WindowandDoor.com, 
$2,320 value

•	 Billboard ad in one week in Window + Door Weekly, 
$1,025 value

•	 Social media post on Twitter or Facebook, $750 value

All this for only $6,445 net

Contact a media sales consultant to reserve space:

ACT  
NOW!
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